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fip No. 7: Complainers are your
best friends. “They are your best fnends
DOCaUse Ly are the canary in the coal
nine. They tell you something's wrong
whitle you still have time to fix o

Fip No. 8: Communication s kev.
“Olten, s not what vou sav, but how
vOou say i,” e sand, Strive to be cone
wecise, and detaded in written and veos
Ml communication

Tip No. 9: Change or die. Keep

sbhreast of new materials, mew tecl

wes, changing customers demograph
and current trends
Tip No. 10: Love your work. “Money

can buy happiness (to some degree),

but i1 must be aboat more tha

said Olsy

skl “Y “‘.x')‘\ll‘ ) |

vou do and share the wealth

Looking Back, “Overall, the event was a home ru

LOOking Ahead said Ralph Basillere of Pettis Constructia
he feexdiback from the CONraCions n Bradford, Mass Ricardo Gonzalez was «
Jaiiendance was overwhel 'I:‘.?'u PoOst nhvential that | have s WD FowWars
uve. "1 found the conference extreimedy 1y 5 pian
beneficlal,” said Christian Madsen of “Many Olng. contractors
Madsen Roof Co., Sacramento. Callf with the idea of taking a few davs aws
\ll the sp were informative, po 1 their routine for their own conti
lessional and mieracted well with the  ing education.” said Roofing Contracior
Judience, The information that | galme Rick Damato. “The cost in terms of tim
I the Best of Success Conference wil ™~ clming. There s no doubt
no doubt help me run my business  howeve * investment in atendsog
more eliectively [or yeass 10 come. Con- s conlerence will pay | e dividend
gratulations to Roofing Contractor mag 01 years to come, | would describe Be

Of SUCCess NS = mply as ‘priceless!”
il Nash indicated that the Roofing

Contrctor team was already busy

ning next year's event. "Thanks 1o every

one for pulling together to create such a
well spent,” sald Sandy Sanderson, the  exciting conference,” she sald. *Roofine
erstwhile fine collector This confer Covntractor would Hke to thank all of the
SNce excovded my expeciations Best of Success sponsors, Including

Ken Kedly of Kelly Roofing, Naples,  Allied Building Products Corp.. Brado
Fla,, concurred. "Every session had tes ‘-\ll‘_‘;‘|l, CermainTeed CMSN Lecta
fic wdeas that immediately improved  Durolast, Elk Premium P
ny business,” he sald. "1 w 1IK1s, GAF, Hemi Powes hi
with the tools, knowledge and excite Manville, OMGC Roofing Products, Owens
ment 1o ke my business 10 the next Coming, MetalForming, Polyglass, SFS

leveld.™ He was particularly impressed Imec, and TAMKO 8
with Ricardo Conzilez's session. “Our

workioree i aimost all Hispanic. That Jinstophwr K. King is editor

one class made the entire trip worth It Contracto




